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WIIA - ENTRY

WINE INDUSTRY

WIIA ENTRIES IMPACT.

AWARDS
$100 Members only \_
Showcase your new technology or solutions,
demonstrate industry collaboration and

reach audience with case study cut through
e T*&CS are as per the 2022 Awards.

e Entry via WISA website webform plus support documents

e Awards will be announced at the WISA WIIA Gala Dinner

Benefits of entry

e These awards are about highlighting those solutions that are positively
impacting the capability and competitiveness of Australia’s grape and
wine producers.

e The nomination process of the awards is a highly valuable opportunity to
review your business, build team morale and assess your focus squarely
on the value you are delivering to our industry.

e Beyond the internal business benefits successful finalists and winners
gain further promotion and opportunity to maximise their success.

e Third party endorsement, judged by the sector to the industry.

e Share with your team, your clients and your peers, the excellence of your
business in the wine sector - as winner or finalist

e Banner, advertising, press release, social media, photography

e Hand crafted glass trophy if awarded

e Judges feedback upon application.
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WIIA - ENTRY

WINE INDUSTRY

WIIA ENTRIES IMPACT.

ENTER ON WISA WEBSITE S

e Enter your business and contact details in the webform

Nominate co-submitting company, client or members

Choose your category

Give us your elevator pitch

Upload supporting documents

Your Elevator Pitch - your IMPACT

e Why should you win?

e How did you create IMPACT with your business?

e What do you want customers to know about the project?

e Where is the proof of concept and results? Which segment of the sector?
e Tell usin 200-500 words

e This will come in very handy when your staff need to explain it longterm

Supporting Document

e Try this in Canva, powerpoint or word - save as a pdf and upload

e Give us the background detail, proof and result of the project

e How you demonstrated industry IMPACT for excellence in your category
e Case study, testimonials, regional trials, industry feedback, the benefits
e The beauty comes from being able to use it afterwards

e Celebrate your team and clients

e Include photos and result graphs or summaries
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WIIA - ENTRY

WINE INDUSTRY

WIIA ENTRIES IMPACT.

JUDGING CRITERIA S

Competitiveness & Brand Equity

Efficiency and cost/input Savings Achieved, Increase in Product Quality,
Increase in Product Value, Premium Paid, and Increase in Consumer
Product awareness including environmental impact -, recognition,
demand, loyalty, experience, and preference to products being selected
by customers (including due to better environmental outcomes), and any
other areas of Competitiveness and Brand Equity improvements.
Capability

Increase of Skills, Increase of Knowledge, Improvement in Performance,
Capability and commitment to Continuous improvement (to extend the
work for additional benefit; to broaden focus to other areas including
sustainability — was there a sustainability policy or target or similar; are
there dedicated resources to manage and improve sustainability
performance) and any other areas of capability improvement for
suppliers, their grape and wine producing customers and if applicable to
broader industry.

Industry Impact

Demonstrated impact presented on grape/wine producer/general
industry and the opportunity to broaden the reach and value to industry
of this supplier solution(s). Where sustainability has been noted, what are
the environmental impacts such as reduced emissions, avoided waste,
reduced waste to landfill, reduced water and/or energy consumption,
more recyclable packaging, increased use of renewable energy. For
general impact, what ROl and proof in results was achieved. Has the
project received feedback and/or support from project partners or

customers. oo WI SA
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WIIA - T&CS

WINE INDUSTRY

IMPACT

AWARDS
Terms & Conditions of Entry \

1. Parties. Entry to be considered for an award in a category of the Wine Industry Impact Awards forms an agreement between WINE INDUSTRY
SUPPLIERS ASSOCIATION INC. (WISA) ABN 73 455 915 365 and the person entering the Wine Industry Impact Awards competition (Entrant) on the
terms and conditions set out below (this Agreement).

2.  Terms. The Entrant should review the terms and conditions of this Agreement carefully before submitting an entry and should NOT PROCEED IF
THE ENTRANT DOES NOT AGREE TO THEM.

3. Wine Industry Impact Awards Entry. Entry to the Wine Industry Impact Awards is only open to members of WISA with fully paid up membership
fees. Entry will be open between the dates and times set out on WISA's website. A valid entry will be received by WISA when the Entrant completes and
submits the online form at https://www.wisa.org.au/wine-industry-impact-
awards#:~text=WIIA%20is%20a%20core%20wine%20business%20focused%20awards,0f%20sponsors%20and%20judging%20panels%20to0%20be%20conf
irmed.

4. Acceptance. Entries into the Wine Industry Impact Awards competition shall be accepted at the sole discretion of WISA.

5. Winner. The winner of a Wine Industry Impact Award in each category shall be determined by a panel of judges selected by WISA. The judges for
each category will assess the entries in that category and make a determination of the winner based on the entry which they consider best captures and
inspires connection and delivers IMPACT to the wine industry. The judgement of the judges in selecting an award winner in each category of the Wine
Industry Impact Awards is final and conclusive and no reconsideration or appeal from the decision of the judges is possible. The winner will be
announced at the Wine Industry Impact Awards Gala Dinner and shall receive a trophy.

6. Intellectual Property. The Entrant warrants that their entry into the Wine Industry Impact Awards competition does not infringe the copyright or
any other intellectual property right of any other person. WISA agrees to use the logos, trade marks and other corporate branding of the Entrant
(Entrant’s IP) solely in accordance with any instructions provided by the Entrant. The Entrant retains all intellectual property rights in the Entrant’s IP
and grants to WISA a non-exclusive licence to reproduce and publish the Entrant’s IP for the purpose of promoting and conducting the Wine Industry
Impact Awards competition and as otherwise permitted by the Entrant.

7. Fees. In consideration of WISA's conduct of the Wine Industry Impact Awards competition, the Entrant will pay to WISA the entry fee of $100. This is
due and payable within 14 days from the entry submission unless otherwise mutually agreed. Barring any statutory requirements or as otherwise set out
herein, this fee is non-refundable.

8. Relationship. The relationship between the parties under this Agreement is that of independent contractors. No agency, employment, joint venture
or partnership is created and no fiduciary relationship exists between the parties.

9. Reputation. The parties agree to use their best endeavours to preserve and protect the other party’s reputation for a period of 12 months
commencing on the opening date of the Wine Industry Impact Awards competition.

10. Confidentiality. Each party agrees to keep confidential all information which a party should reasonably understand to be confidential to the other
party. Neither party may disclose or permit the disclosure of confidential information to any third party. If either party becomes aware they are in breach
of this obligation, that party will immediately notify the other party. However, either party may disclose information where it is required to do so for that
party to perform its obligations under this Agreement or as required by law or to the extent that the other party has provided its prior written consent.
This clause survives termination of the agreement between the parties.

1. Privacy. WISA shall handle all personal information (as defined in the Privacy Act 1988) in accordance with any obligations it has under the Privacy
Act 1988. THE ENTRANT CONSENTS TO WISA DISCLOSING PERSONAL INFORMATION PROVIDED BY THE ENTRANT TO WISA TO WISA'S MEDIA
PARTNER FOR THE PURPOSES OF DIRECT MARKETING. The Entrant warrants that all it has obtained the consent of each individual whose personal
information is provided by the Entrant to WISA to the use and disclosure of their personal information in accordance with this Agreement.

12. Assignment. The rights of either party under this Agreement are not transferable or assignable either in whole or in part without the prior written
consent of the other party.

13. Dispute Resolution. If either party considers that the other party is in breach of this Agreement, it should serve written notice to the other party
specifying the nature of the breach. The other party should respond in writing within fourteen (14) days of receiving the notice.

14. Inappropriate behaviour. Should the Entrant’s dealings with judges, WISA members or WISA personnel be considered by WISA to be inappropriate
then WISA may, in its discretion, refuse or revoke the Entrant’s Wine Industry Impact Awards competition entry..

15. Force Majeure. Where one party is unable to carry out its obligations under this Agreement due to circumstances beyond its control or which it
could not have reasonably prevented, those obligations are suspended whilst those circumstances continue, provided the other party is notified and the
first party uses its best endeavours to overcome the circumstances preventing its obligations from being carried out.

16. Limitation of Liability. With the exception of liability which cannot be excluded by law, WISA shall not be liable for any loss or damage which is
suffered (including but not limited to indirect or consequential loss) or for personal injury suffered or sustained (including negligence) as a result of the
Entrant entering the Wine Industry Impact Awards competition.

17.  Indemnity. The Entrant agrees to hold harmless and indemnifies and keeps indemnified WISA from and against all claims, demands, liability,
damages or causes of action (however named or described), losses, costs or expenses, with respect to or arising out of or related to the Entrant’s
participation in the Wine Industry Impact Awards competition, including without limitation with respect to an infringement of any intellectual property
right.

18. Modification. This Agreement may not be modified, amended, added to or otherwise varied except where mutually agreed in writing.

19. Jurisdiction. This Agreement shall be governed by and construed in accordance with the laws of South Australia and the parties agree to submit to
the non-exclusive jurisdiction of the Courts of that State.

20. Entire Agreement. This document constitutes the entire agreement between the parties as to its subject matter, and in relation to its subject
matter, supersedes any prior understanding or agreement between the parties and any prior condition

warranty, indemnity or representation imposed, given or made by either party. oo W I SA
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Championing the wine
supply chain.

Amplifying the voice of supplier
businesses in the wine industry.

Shirley Fraser - Executive Officer
eo@wisa.org.au | +61 449 704 409




